Improve marketing, sales,

and service organization
effectiveness with powerful
and ef cient customer
programs that utilize
customer data in ways
your competition can t.

Gain the insight you need to run
your business more effectively
by partnering with an expert who
knows how to apply business
intelligence technology solutions
to your unique business needs.
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CUSTOMER INTIMACY

The right business intelligence (BI) solutions can help create long-lasting
and dynamic customer partnerships by building and improving customer
intimacy. Customer intimacy is the pinnacle of investments in customer
intelligence and enables your entire organization to understand customer
behavior most completely, ensure customer loyalty, and manage your
operations to maximize pro ts.

Our expertise is yours

Avanade is a leading provider of enterprise business intelligence solutions on the
Microsoft platform. Our deep technical skills, domain expertise, and unique relationship
with Microsoft ensure every business intelligence solution we build achieves its business
goals and creates competitive advantage for our customers. Our ready-to-use tools,
including the Avanade Connected Methods (ACM) for BI, the Customer Intimacy Offering,
and the Avanade Connected Architectures™ (ACA) for Portal and .NET contain software
and prescriptive guidance for delivering Microsoft-based business intelligence solutions
quickly and consistently.

Better understand your customers
Organizations want to deliver the actionable intelligence to retain customers and
address business critical issues.

0 Are your systems enabled to make intelligent suggestions to your customers
based on their behavior as they interact with you?

0 Are you spending too much on replacing customers instead of retaining them?

0 Do you have insight into your customers satisfaction across different channels
of interaction?

O Are you able to control risks that may effect customer satisfaction across your
supply chain processes?

0 Are you able to articulate what types of targeted promotions should be created,
and when should they be executed to yield the most desirable results?

Experience the bene ts of customer intimacy
0 Customer Intimacy drives decisions and actions that proactively address
opportunities to manage your customer relationships.

O Provide a 360" view of the customer with performance management tools that
can deliver data from multiple engagement channels and operational systems
and drive up-sell and cross sell opportunities.

O Avoid unnecessary expenses by targeting promotions and activities with
intelligent level of service provisioning.

O Improve revenue with solutions that identify targeted cross-selling and up-selling
opportunities, with intelligent content selection.

O Improve customer shopping experience by providing them with insights into
the behaviors of similar customers.



AVANADE CUSTOMER INTIMACY OFFERING

TECHNOLOGY FOCUS

Our offering is based on cost effective
Microsoft technologies and Avanade
development accelerators, including:

-D Microsoft SQL" Server 2005
SQL Server 2005 Integration Services
SQL Server 2005 Analysis Services
SQL Server 2005 Reporting Services
D The Microsoftf Of ce System

Microsoft Of ce SharePoint Portal
Server 2003

Business Scorecard Server 2005
-9 Microsoft® Business Solutions

Microsoftf CRM

Axapta
-9 Microsoft Windows Server 2003
-O Microsoftf Exchange Server

-D The Avanade Connected Method (ACM)
for Business Intelligence

-9 Avanade Connected Architecturef (ACA)
for Portals

-9 Avanade Connected Architecturef (ACA)
for .NET

- Genesys
Voice Platform/IVR

Customer Interaction
Management Platform

-D GaleForce Solutions
GaleForce CRM for Financial Services

Achieve a 360" view of your customers

The Avanade Customer Intimacy Offering includes prescriptive code
and guidance necessary to improve your customer focused operations.
The offering includes reference applications for common scenarios in
the nancial services and manufacturing industries.

The offering addresses:

0 Integrated View of the Customer
A comprehensive data schema that integrates customer-related
information across CRM, ERP, and Call Center Systems, along with
a sample customer warehouse and ETL for Microsoft CRM, Microsoft
Business Solutions-Axapta’, and the Genesys Voice Platform/IVR
and Customer Interaction Management Platform.

0 Customer Scorecards
A set of scorecards and reports that enable you to measure your
performance against various customer-related goals.

0 Analysis Automation Service
A set of capabilities that enable the automation of analysis and decision
making when business events occur.

0 Analysis Visualization Framework
A comprehensive set of databound controls, web parts, and smart tags,
that enable application developers to easily embed analytics inside of
their applications.

0 Administrative Tools
A comprehensive meta-data catalog, provisioning and security service,
and admin console used to con gure and control the system.

0O Intimate Reference Applications
A set of reference applications for manufacturing and nancial services
that demonstrate how to build smart, adaptable, and intimate customer
facing applications.

About Avanade

Avanade is the leading technology integrator with specialization in the
Microsoftfi enterprise platform. Our people help customers around the world
maximize technology investments and create comprehensive solutions that
drive business results. Avanade s services and solutions span all Microsoft
enterprise technologies to deliver improvements in infrastructure and
applications. Additional information can be found at www.avanade.com.

Avanade Connected Architectures
(ACA): A set of architectures that
improve the speed, quality, and
agility of all the solutions Avanade
delivers. Architectures include
reusable code, methodologies,

best practice documentation,
business decision maker and
technical decision maker materials,
infrastructure guidelines, operations
guidelines, and proof-of-concept
demonstrations.

Avanade Connected Methods (ACM):
A methodology comprised of two
primary frameworks. The Delivery
Framework is based on the Microsoft
Solutions Framework (MSF), tailored
to meet Avanade s speci ¢ needs
around industry-leading solution
delivery. The Operations Framework
leverages the Microsoft Operations
Framework (MOF) to ensure the
highest quality standards and

job aides for application and
infrastructure operating services.

To learn more about how Avanade can assist you, visit our website at www.avanade.com or call one of our major ofyces:

Americas Europe
Seattle London
phone +1 206 239 5600

seattle@avanade.com london@avanade.com

phone +44 0 20 7025 1000

Australia Asia

Sydney Singapore

phone +612 9005 5900 phone +65 6394 7888
sydney@avanade.com singapore@avanade.com
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